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HEIMBS FLAGSHIP COFFEE ROASTER

Location: Braunschweig, Germany
Designer; Despang Architekten
Photography: Olaf Baumann

Area: 70 m®

This project explores the phenomenon of the quality of culinary
urban vitality It is located in a shopping mall, traditionally
considered to be one of, If not the most significant, factor
contributing to dying urban activities.

Dueg to this issue. there have been made major atlem
universally to reverse the trend of retall businesses moving from
the city's center to the peripheries. One of the most recent and
seemingly-sufreal strategies is to neutralize this disturbing effect
by bringing the evil ~ the shopping mall itsell — back to the urban
core of the cities,

Such an enterprise and setting was the mativation for one of the
maost traditional o roasting companies in the country ta, for
the first time, present (iself to its customers in the farm of the
litst flggship store in its hometown, the northern German city. of
Braunschwelg

Lntil then, the company, unbeknownst to the public, ennobled the
imported coffee beans by means of a sophisticaled, perfected
method in its traditional and hidden downtown production
cellars. As such, the task became the representation of the
exquisite business principles of the company in a shop in the
new downtown mall, the “Schiossarkaden/caste-arcades” as the
unique enterprise fo rebulld the during-the-World War 11 -destroyed
caslle by a shopping mall developer for the benefit of him,

The premise to express something rather authentic and pure, as

i
iffes

in the process of roasting coffes. In the ultimate incarnation of
artificiality. and fakeness, perfectly represented in the typelagy of
a mall, became the real challenge

The space that was lo be crealed must lacilitate activities
regarding the display, testing, and selling of the aromatic black
bean, This way, the design was about creating an atmospherically
culinary space. As the schematic design phase made them well-
aware, the epitome of a gaod (coffee) tasting place is the small
calé at the corner of the Medliterranean Sea and therefore closest
lo the sub-Equatonial countries of origin of the coffee — In any
case, far enough away from the new artificial shopping mall in the
northern half of the Western Hamisphere. In lack of a real sense
of place, shops must search for self-farmulated identities
through the use of the artifice of suggestion. The designers
therefore farmulated the goal of developing a visual scent in/the
cool North for the aromatic beans from the world's exolic coffee-
producing countries. The client’s preconceptions of such were
limited to the understanding of their own profile as marketed
on theit website, which was a rather sterestypical use of literal
agery related (o the visuality of the coffee bean. spanning from
condition of the red fruit on the green plant, to the harvesting
and drying under a glowing sub-tropical sky.

Additionally, they gave much thought to the product of desire
the bean ilsell - and iis' processing, which exclusively implies

a pure natural treatment, presenving the “intetna
delicacy of the product. This component searmec
to the character of the mall where, due to 1
conditions. elements exist as a veneer of lite
top of an inexpensive composite core - a micre
beans gluad to a particle board poster being the
popular example around the world.

The center of the space is dominated by the
showcases the bean “in real time and space
with OKALUX led to a cuslom-made inlay of be
bed. The voids allow LED backlighting, oscil
noficeable reference fo the blaze of roasting fire
is played under a brass mesh produced by GKE
associations to the opening website image of
country of origin or the aroma cutve of the compa
Al of these previausly mantioned designer's cor
intended to remain his secret. In a non-literal wa
of the materiality and their specific lectonic manif
should transcend into the culinary space, an
emotionally represant the client’s virtues z
communicate them to the custamir
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BARRIE HO

BARRIE HO ARCHITECTURE INTERIORS LTD (BHA)
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\he Feunder and Directer of the Mg Kong based
archirects firml Barsle Ho Architecture Interiors Lid (BHA) is one
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Concrete consi
associates.
models mons
prafessional
product f‘r—s‘ﬂr'“x a
multidisciplinary teams
modeis+meristers are based m an wid gym' o Amsterdam s
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DESPANG ARCHITEKTEN

Starting cllaboration in the mid-1990s ana formally foufided n  socializes i the Arighbarinod and!buysifoeds
2000. Despang Archite pracuce located o1 walts for the pUBIE tialr LoFids donatoiyn
in Hannover apd MunichyGi woin Nebraska/USA.  patential and @8 oun responstbility 1o dealudtin

With recently joined Cynthia Despang and lsabel Schilpmmant  spades. which have the power 1050 muzhm 4
founding principal artn and Gunther Despang. both  arcumstances for a persams atitude !cwm‘ara
graduates from the University of Hannover, Despang Architekin feet is that maving a Gertsr (e demands a Kealth
work int the tradition of the mud-nir th century esblished  on, s Allows ther to be Inereasingly sellaws
(h was early in defining  towards the ecological aspects ol design, Thile
by “thinking ally and - publicly accessible and Aighly addresses Sugiery)
ectan Protessor Konrad Wilhelm  philosophically driven virtUes of itnuth and
truth snd authenticity instead of  coritempararily influenced by the aven dimeul
balrgeois” clients e low buddets for both eun pUb|ic and prvare proje
r his architecture:  and comprehensive selection and application of
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lars Krlickeberg, Gregor Hoheisel, Alejandra Lillo,
fhomas Willemeit, Wolfram Putz

ELENBERG FRASER

Established in 1998, Blenberg Fi i re firm that
revolutionitses the way architecture I\ practiced. Combining the
crealivity of & design siud ame orieniation of 4
mmercial firm. they believe that design-driven and market-
driver) are ngl oppased o edt. L high
and commercial yuceess fellow one from ane arioth
They utllise their professianal skills
I ofder to protect the interests of all stakeho
environment. They build
we are prolid of the result
buildings have

N valise

their ability.
7ers in the bully
hin the city as [T it Is our own, 2nd
and conscious of the effact thar our
o both the ity around and the inhabitants
within, They have an ongaing predram aof résearch and
developrnent an internal qualitative analysis. They are committed
I absolute best practice.
Thelr mission is ta caimy out ambi

Building prajects at multiple

scales and programmes, with a commitment Lo innoyation, design
and sustinability

In 2 world where everything ténds towards similarity, Elenbérg
Fraser profects stand in They eschew the notion of a house

gianluca milesi architecture

iz

milesi architecture s an @
company based i Milam and New York
The office di
architectur,

cture and interior design
dand bullr, in Milan and in Mew York, several
projects fof buildings, parks, interlors and works of
research and experimentation in tha digital environment and
participated in different International competitions with awards
and publications.

ecls have been published in ltaly. Furape,

and Asia and exhibited fnternationally. including ar the Vel
Blerinale 2000, ar the Art of talian Design in 2006.

A solo exhibition Spaced Qut u\ar\;(: Miles, &se
architertura, has been held
e on May 2003, a ¢
Mandragera,
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GRAFT

In January 1998 GRAFT wdas treated |
Tof {tecture. art. music and the “pursuit of happiness’
Lars Kricksberg, Wolfram PUtz ang Tr
founding pariners of GRAFT that loday employs about 120
architects and artists in the US, Eurog C
affices in Los Angeles and Berlin
office In Befing. Ching with founding Parner Greger Hohelsel
partnier for the Asian marker In 2007 Algjandra Lillo became
Partner for the Los Angeles o
Currently complsted Projects
Comnpleted 2008

The Emperon. Hotsl, Bejing. China, 2008

Tanjin Seciety Hill Showrooem. Ti
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Los Angeles & & labiel

n. China, 2008
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lamburg. Germany. 2007
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Curfent Projects
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Club, Belfing, Ching, 2008
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This process has beer proven in over 190 prage
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Since 1997 the work of the office is collected in the

sciehce-architect m and Lthe recent projects are cg|

anlueamilesi.com (under cornistrietiol

lanluca Milest has treen the curator of the architedturg

of Mikedmedia, Intethational Festival of EfectranicCuitur
hangar Bicocca in Milam in May 2006,

dianfuce miles) architectre s actually invelvad in the dt
the construction of residential gnd industrial Buidings
Publcations: Label'Magazine (ltaly), Deall (Cermanyh
Bars” Frdme Publisher (Holland), Vivimiiano Cerfiere.d
litaly), Urban [lealy], “Atlas of Minimalism” Loft Publication
Awards: Selected as one of the 3 best bars ang resty
Milan for the design by 2Night Magazifie Eoriest

- Sichuan Altlines VIF Lounge at Terminal 3 Beying, Ching
Ginke:Restaurant, Chengdu, € !
- Che Ju fsland “Artspital” + Res
- Haus kach, Berlin, Germany. 2008
- Loft Hamburg, Germany. 2008
Monumerit for the Unily of Germany: Germary, 2008
- Profect Plaza; Alpany, Austia 008
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orig Tl Ho Rogms nterior Design, Beijling, China, d
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- Qinhuangdao Se
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lina, 2008
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W Ho

k- Make [t Right. New Orlezris. Loliians, LUSA, 2007
y Center. Poal Landscape, Las Viegas, USA. 2007
~Roppengl,
- Hotel lveria. Hotel, Thilis), Georgia,
Sakaneid Urban Landscape, Thills, Georgia. 2000
Himes Aparuments "Upper Eastside”, Berlin, Gefmany, 260
Since 2006
Daliary Daily, resiiential + office towers, Dalian. China. 2
Qin Huang Dao Hotel + Resittences, China, 2086
Church Winsdorf, Germany, 2006
Chilgren's Camp Sahs Soucl Lighenberg tel Betlin Garm
2006




